Your Brand’s Blueprint For Finding
And Leveraging Influencers

A Guide to Successful Influencer Marketing

By: Shane Barker
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I What is Influencer Marketing

Influencer marketing can be defined as the practice of marketing
products or services through people who have the ability to
influence consumers. It involves identifying and building
relationships with influential individuals who can sway your
customers' purchase decisions.

These influencers are trusted third parties like journalists,
bloggers, public figures, and industry analysts. For instance,
when a celebrity is seen visiting a certain store, they provide
exposure to the brand and may influence people to also
become patrons. Influencer marketing is largely based on the
principles of authority and likeability from Cialdini’s
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I Why Influencer Marketing

More and more businesses are leaning towards influencer
marketing instead of traditional advertising methods. This
shouldn’t come as a surprise with the following statistics:

86% of U.S. online retailers
have Facebook fan pages.

53% 53% of people on Twitter
recommend companies and/
or products in their Tweets...
74% of consumers rely

on social networks to guide
purchase decisions.

..with 48% of them

delivering on their intention
to buy the product,

A study conducted by the ODM Group found that 74% of
consumers use social media to guide them in their
purchase decisions. Find out more about this study in the
infographic below. Source: Adweek

*According to Nielsen, more than 90% of global online

consumers trust earned media, such as peer
recommendations. In comparison, only 33% trust online
banner ads.
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*A recent report published by PageFair and Adobe revealed that
worldwide = blocking arew by 4719 from 2014 to 2015. Turning

towards other forms of advertising like influencer marketing is wiser
than relying on traditional ones.

*Around 65% of brands participate in influencer marketing these
days.

«2hyihim One reports that marketers can getting $9.60 for every $1
they spend on influencer marketing. This high return on investment
(ROI) is one of the main reasons why influencer marketing is so
popular with brands.
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How Influencer Marketing Can
Benefit Your Business

Whether it's a stand-
alone effort or used
to amplify your other
advertising efforts,
influencer marketing
can help your

business in
numerous ways:

Shane Barker | Copyright®© 2016

«It helps you market your brand to an influencer’s pre-
established audience. Since this audience is already
receptive to the recommendations of the influencer, it will be
much easier for you to sway them.

*Influencers have hands-on experience in creating content
that your consumers want and value. They can assist you in
writing and publishing the right content to promote your
products or services. This will contribute to improving your
search engine ranking.
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*Influencers have already built trust and authority with their large
follower base. Doing the same may be an enormous challenge
for an up-and-coming brand. Influencer marketing allows you to
use this connection for building credibility.

*Telling your brand story through influencers can help you drive
engagement and connect with your target audience.

*Despite marketing to a small group of individuals, influencer
marketing still gives you the power to reach a large number of
people. Therefore, it minimizes costs while increasing
conversions.

*Working with influencers can also fulfill many different goals at
once, including:

Brand Awareness — Introducing your brand and
products to a new audience.

Education — Educating a large mass of
consumers at once.

SEO Authority — Getting popular sites to link to
you for a huge boost in search ranking.

Social Following - Increasing social following
with the support of social media influencers.

Damage Control — Reducing negative opinions
and building trust in the audience.

User-Generated Content (UGC) — Raising
awareness by encouraging users to share your
content socially.

Trust — Developing better brand confidence with
user-generated content.

Sales — Bringing in more sales and quality leads
through endorsements and customer reviews.
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Trends in Influencer Marketing

Influencer marketing has been used for thousands of years in
some form or another. From orators in Ancient Greece to
celebrity endorsers in the 19t century, influencers have had a
strong impact on consumers’ actions. Over the years, the
methods and trends for influencer marketing have continually
evolved though.

A in 2015 revealed that
the most effective channels for brands to implement influencer
marketing are events at 70% and guest posts at 69%. The
same report showed that brands are 67% more likely to use
influencer marketing for promoting their content. Content
creation (blogs) and product launches are also popular reasons
why businesses work with influencers.

The influence of
blogs has been a
continuing trend for
several years. A

BLOGS INFLUENCE PURCHASES

4 found that
When making overall .
purchase decisions, for blogS eﬁeCtlvely
consumers, blogs trail only .
behind retail and brand sites. Inﬂ Uenced the
BI?gS were'found t? be'th.e purchase dec|s|on
third-most influential digital
resource when making of young readers.
overall purchases (31%),
only behind retail sites (56%) In the 18 to 34-
and brand sites (34%). . year_old ag e

RETAIL BLOGS .
group, eight out of

10 readers were
influenced by
brand mentions in

blog content.
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EFFECTIVENESS OF INFLUENCER ENGAGEMENT

2% 5%

Raise brand awareness

Generaote sales leads

Increase customer loyalty

State of Influencer Engagement in 2015. Augure

A study by Augure demonstrates that 93% of respondents agree
that using influencer marketing in social media reaps better
results for brand visibility and recognition.
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I Why Isn't Everyone Using Influencer
Marketing

reveals that 59% of marketers plan to
increase their budget for influencer marketing. That's an
impressive number, but what about the remaining 41%?
Everyone isn't using influencer marketing because there are the
following obstacles to overcome.

MAIN CHALLENGES

IILv

75% 69% 53% 32% 26% 26% 8%

Identify Find the right  Measure the Ke p1 ck of Find budget Auvtomate Find / Train
the right q q ment perl ooooooo for your your qualified
influencers  tactics mﬂue ceu’ campaigns engagement staff
p q ams activity process

State of Influencer Engagement in 2015, Augure

*According to , Identifying a relevant influencer was
considered the biggest challenge by 75% of marketers.

*Getting the attention of influencers and then building
interest with them is another major problem faced by 69%
of marketers.

Inability to get an accurate ROI report of their campaign is
another issue according to 53% of marketers.
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How to Find the Right Influencer for
Your Business

B S 3

.,

So how do you identify the right influencer for your brand? Choosing
the right influencer is essential to ensure you get optimal amount of

exposure for your products and/or services. Here are some metrics

you can utilize for evaluating potential influencers:

11
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Relevance — For an influencer to have a significant impact on your target
audience, they must be relevant to your industry. Are they considered an
expert in said industry? Can their content attract a relevant audience?

Reach — The right candidate should have a certain level of reach to
promote your brand. Do they have a substantial number of social followers?
Do they have enough social media engagement to help achieve your
goals?

Level of influence (Engagement Rate) — Analyze how followers interact
with the content shared by the potential influencer. Are they actively sharing
the influencer’s content on relevant social channels? Are they leaving
comments on such posts? How many followers are recommending them to
friends?

The next step is identifying the engagement rate of the influencer that you
believe is good for your business. Measuring the engagement rate along
with relevancy and expert domain will help map things more clearly. Use
the formula below to calculate the engagement rate of an influencer, and
then choose accordingly.

Note 1: The “E” is counted for
three similar kinds of posts on a
ial i twork.

social media networ Where,
Note 2: For social networks like )
Instagram, remove the # of E = (# of Likes + # of Comments + # of Shares) /
shares count because there's no Total # of Followers

such parameter to add.

Note 3: The comparison of “E” Using the above metrics and formula, you can pinpoint

can only be done by the same the merit of potential influencers for spreading content
social network. You shouldn't about your brand. Now here are a few ways you can find
compare the Egg t0 Eqyjye, OF influencers across various social networking channels.

Elnstagram.

Note 4: The higher the
engagement rate, the better the
influencer is for your business.

Download the Influencer Campaign

Templates Here

12
Shane Barker | Copyright© 2016 shanebarker.com


https://drive.google.com/uc?export=download&id=0B49DgrVxk4afOHhXbjFoX0xGTEE

Twitter is a great place to find top influencers in your industry. You can take advantage of the

option for this. You'll be able to conduct a search based on certain key phrases,
words, and hashtags as depicted in the image below. For instance, you could type in something like
“social media” and find top profiles related to that search term.

“ N
P Messages

All of these words
This exact phrase
Any of these words
Mone of these words
These hashtags

Written in

From these accounts
To these accounts

Mentioning these accounts

Mear this place

Advanced Search

Any Language v

Click on the Twitter tab of the Influencer Campaign Template and add the results of the top relevant influencers

from your Twitter search.
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https://twitter.com/search-advanced

You can utilize the “search by industry” and location filters on LinkedIn to narrow down the most relevant
influencers for your brand. As shown below, you have the freedom to filter searches based on industries, such
as marketing, computer software, and online media.

LinkedIn also gives you the option to search for posts containing certain

keywords. You can then filter the results based on relevance, post time, and
authors. Using the LinkedIn platform is suggested to find some prominent
Advanced > influencers in your industry and connect with them.
All
=]
More. ..
Relationship - People

Follow
) Jobs

1st Connections s

n the utilities sector

Bnd more in the wility space the expansicn of both

tems and ERP systems. As the... "Single source

shes by ERP solutions like SAP to do everything

ems currently work is...

2nd Connections Companies
Group Members
3rd + Everyone Else

Location -
I United States :-3-3-32-‘--‘-.' olow
United Kingdom (177811)
India (152841)
Greater Mew York C... (78750) In the following image, you can see that it's possible to track the volume of posts
San Francisco Bay | (47882) a LinkedIn user has published about a particular topic. Then check out the
+ Add ' number of followers the user has. The higher number of followers they have, the

more likely they are to be influential in the industry.

Current Company -

NEILPATEL émint E HUFFINGTON POS
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Click on the LinkedIn tab of the Influencer Campaign Template and add the results of the relevant
influencers from your LinkedIn search. Take special note of important data like the number of followers
they have. You should also pay attention to the average number of likes and comments on their posts.
This information will make it easier for you to choose the best LinkedIn influencers for your brand.

One of the easiest ways for finding influencers on Instagram is by conducting a Google search. There may be
some existing lists that can help you identify top influencers in your industry. Simply type the phrase “top
Instagram accounts” in the Google search box. Follow that with any industry-specific search terms, such as
"fashion” or "fitness."

Go gle top instagram accounts fashion style

All mages MNews Videos Maps More « Search tools

About 15,70,00,000 results (0.49 seconds)

The 14 Fashion Blogger Instagrams to Follow Now
www_harpersbazaar.com/fashion/street-style/ __/best-blogger-instagrams/ ~
3 days ago - The 14 Fashion Blogger Instagrams to Follow Now ... Plus, follow @
HarpersBazaarlS for daily style and beauty inspiration. More By Kerry Pieri.

Stylish People to Follow on Instagram | POPSUGAR Fashion

Www_popsugar.com » Fashion » Celebrity Fashion +

Sep 12, 2015 - We like to think of Instagram as a VIP pass to the best fashion parties,

behind the ... Needless to say, your feed's about to get Insta-cool. ... Fashion
InstagramsCelebrity Style InstagramsCelebrity FashionNew York Fashion
WeekFashion Week ... Once You Nail These 11 Trends, You'll Be Set For 2016.

The best fashion people to follow on Instagram now
www.telegraph.co.uk/fashion/._/the-best-fashion-people-to-follow-on-in... »

During fashion week her Instagram account is a veritable catwalk to sidewalk feast, ...

parties with the biggest designers and works for the world's best fashion brands, ...
Vogue Japan senior fashion editor and all-round street style magnet, ...

Best Fashion Style Instagram Accounts - Instagram ... - Elle
www.elle.com/fashion/g8320/best-fashion-style-instagram-accounts/ ~

20 Instagrams to Follow During Fashion Week ... Get ready to go behind-the-scenes
through the (smart phone) lens of top designers and bloggers. See 16 More ...

Best Fashion Instagrams - Must Follow Style Instagrams
www.marieclaire.com/fashion/g1934/best-fashion-instagram-accounts/ v
Mo one loves Instagram more than a fashionista — but who does it best? Marie Claire
has rounded up the most style savvy Instagrammers to fill your feed!
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You can perform a search on Instagram using relevant hashtags, but

effective tool for finding influencers through hashtag research. As shown in the below image, a search for

offers a much more

the keyword “healthandfitness” brings up top profiles and hashtags related to it. Then you can click on any
of the profiles to conduct your research on potential influencers.

Result for healthandfitness

healthandfitnesspro_

healthandfitness.lk

healthand fitness

vitality_4u

healthandfitness_dergi

healthandfitnessmadeeasy

healthandfitness
healthandfitnesscoach
healthandfitnessjourney
healthandfitnessexpo
healthandfitnesstravel
healtthandfitnessgoals
healthandfitnessblogger
healthandfitnesschallenge
healthandfitnesslatina
healthandfitnesstips

heatthandfitnessmagazine

Click on the Instagram tab of the Influencer Campaign Template and add the results of the top relevant
influencers from your Instagram search. Record important data like the total number of followers, average
likes, and amount of comments. You can then use this information to choose an ideal influencer for your
business.
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Finding influencers on Facebook is surprisingly a bit more challenging than other platforms. Mainly this is
because of the restrictions involved. However, that doesn’t mean it's impossible to find some key influencers in
your industry using this social media channel.

Use the search bar to type in a term that’s relevant to your industry or business. Facebook will bring up some
of the top people and pages pertaining to that search term. Check out those profiles and see if they'll be able
to aid in your influencer marketing campaign.

maternity Q q m Mayella Almazan, Embody Inner Beauty & Lika Page

111[ % l Maternity & Infant il Like

Compan

this

Humans are the only mammals wh

- Maternity & Post Partum Belts il Like
1. 0 * Health/Beauty
[ @ | 2 s
R | Seraphine Maternity il Like
P oa & Clothes shop - Fashion designer
Se/ap/ A ot
ﬂ People alsc Pearhead, ECOBAGS.cc 1 other employers
= Research Finds that Maternal Separation Stresses the
Motherhood Maternity il Like Infant | International Association of...
= RCTCITY reCOMMENds 33aNE! CO-gieepng W
Company a0t Ul 10 115 38500IBON W den infant Deatn 5 :
‘ -
Maternity Exchange iy Like
4.5 %Kk Kok Women’s clothes shop /% Bloom - Your friend in Pregnancy and & Lo Page

B { Parenting
80 like this \

e Bumwear, Eugene Sella and other Shoppingiret

Midwifery and Maternity Provider Organisa... 1 Like
Non-profit Organisation

You can also conduct a search for the same term using a hashtag. It will then display some of the top
posts from Facebook users and pages. Check out those profiles to see if they would be right
influencers for your brand.
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Date Interested

Click on the Facebook tab of the Influencer Campaign Template and add the results of the top
relevant influencers from your Facebook search. Compare important data, such as the number of
followers, average likes, number of shares, and amount of post comments.
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14 Tools to Find Great Influencers

Finding influencers manually may be a bit time-consuming and
challenging. Luckily, here are 14 useful tools to make the job of
finding great influencers easier:
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— This Twitter analytics tool is highly effective for finding the right influencers for
your brand. You can search for people using specific keywords that are relevant to your business.
The tool allows you to sort the results based on reach and social authority.

As the image below shows, you have the option to view the number of tweets and followers for
each profile. The tool displays an influencer’s social authority to better understand their reach.
FollowerWonk also makes it simple to determine whether or not someone has the potential to
become an influencer for you.

No filters  » twools @ following ¢ followers ¢ days old ¢ Social Authority v

Foodista Sesttia, WA B2 34,030 439,687 2414 "

follow \.‘

R O Food. Drink. Travel. Nows, Foundors of the International Food

g Blogger Conferonce ($IFBC)

(oliow \ "':;; Jamie Stelter New York City 22043 653 13437 2133 4]
Emmy-nominated traffic anchor for NY1 - host + food blogger.
TV Dinner: htp/Noo/QuirobbeGy - author, TRANSIT GIRL

(&PolsBooks)

fodlow Logan Jr Chef X N s 8019 TaR 392 L
o

gy ; 1 won MasterChel Junior 2 Food blogger, recipe creator, gamer,

v e W

" dimber, & aspiring Chel Managed and owned by my MOM

OrderupwithLoganigmail. com Cooking Recipes

follow @ Food Bloggers Canada ) A f 9123 3186 10420 1,360 68

Showeasing the best of CON food bloggng from our 1600+
mombors. Home 1o Canada's only Nationsl Food Blogaing
Conforonce. Twoets by SEthanAdeland & @mhchiomunk!

— Little Bird is a handy tool that allows you to discover influencers who have been
validated by their peers on Twitter. It gives you a list of topic specialists, which you can further
analyze by the number of followers they have. Little Bird also helps you connect and start
conversations with these influencers using engagement tools.

<
(%) »~ 9 fif ) &
Topic Emerging Listeners Most Followed Oldest Accounts Most Active
Topic Specialists Show Only People
280
s

p Brewery on Planet Earth - BeerAdvocate

Y 280

oL ders

e
The Al-Time Top Brewery on Planet Earth - BeerAdvorate Mogazine The A Time Top Brewery on Planet Eath - BeerAdvocate Mogatin
“ s E Flders
The All-Time Top Brewery on Planet Earth - BeerAdvocate Magazine The All-Time Top Brewery on Planet Earth - BeerAdvocate Magazine
m
The All-Time Top Brewery P E BeerAdvotate Magazine
Export Report =~
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— This useful tool comes with an influencer search engine that you can use for
discovering the right authority figures in your industry. Tracckr also comes with features like
dynamic lists, profiles, trending content, and sentiment analysis. As shown below, you have the
option to sort your results by influencer rank for easy searching.

.Personal Finance, an A-Li- x

€« [} app.traackr.com/campaigns/view/9669

% A, | Add more keyword Test P
X

= personal “net worth* saving “household budgeting” “personal finance" family
(P)

ue

uen |

HH

Top Influencers Sort by ["Influencer Rank [+

Miranda Marquit

Planting Money Seeds

Freelance writer. Professional blogger. WAHM.
Logan, UT, United States

I S —

Reach 96 Resonance 93  Relevance 36

personal finance" family, *household budgeting”

John Louie Ramos

Helium

Freelance writer, solo webpreneur, SEO/social media guru, United Nations (UN) on-
site volunteer, twenty-something wanderlust

Manila, Philippines

=] - =

Reach 68 Resonance 11 Relevance 44
household budgeting

Sean Bryant

Founder

Helping you build net worth one dollar at a time.
United States

I————] L} =]

Reach 58 Resonance 27  Relevance 38
personal finance" family, personal *net worth* saving

Trent Hamm
The Simple Dollar

— BuzzSumo lets you find popular content relating to a certain topic so that you can
identify the most influential content authors. This tool also lets you find influencers using keywords
and hashtags. You can even filter influencers by types, including bloggers, journalists, and
companies.

You can determine the page authority and domain authority each influencer has. Other
information on BuzzSumo, like retweet ratio, average retweets, and reply ratio, are very beneficial
for determining potential influencers for your business.

FAGE DO RAIY FOLLOWERS RETWEET REPLY AVERAGE
AUTHORITY AUTHORITY RATID RATID RETWEETS

Jeff Cutler @effoutier
aboutmejetfoutier

GOV G [0, KiTRAar, Wraine, Journalist & m
r covaring technology, food, travel and kiesndie. 51 a1 L5 TN 6% o

Erjoey condent marketing, photograpiy, Beer and & Vierw Links Shared
SANCATM.

jpoarralisr  blagger  nfluenoer

Matti Lintulahti smesstiogi

labadfi

" Contert Strategy, ©ontent Marketing and Digital . m

1] Mechs Expert. Journalst & Blogger. Passion to the 2% 10 TR0 i LY 1.5
contend, the future of medias and the degital € Virw Lics Shared
Partner 32 Kubo

Hagger  influpnier  asmalnn
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— Keyhole is a hashtag-tracking tool that helps you discover content and influencers
using specific hashtags on Instagram. It's a useful application for discovering individuals who are
leading the conversations on industry-related events and topics.

Review the image below to see useful data given by Keyhole, including the level of exposure and

number of followers. This information can be implemented to determine which profiles will likely
have the most influence in your industry.

Real-time Tracker: Audi  sws

@ Twitter @ Instagram @ Facebook

| Conversation Tracker L Influencers 4 Media
Date range
B Sep7-Sepid ® Export Data
Filter: Advanced | Most Active | Most Contextual Influence | Highest Impact
Avg Follower
Posts Engagement ¥ Followers Impressions Exposure Bio Location

* A division of MB5 Media, LLC - Credit goes
Amazing Cars to the photographers. + Submit photos using
@ == 24/7 - M85 Media 3 5,099 2,798,964 8,396,892 8,396,892 #amazingcars247 - Click the link for business
inquiries.
hitp:/fwww.M85Media.com
Automotive Lifestyle Originated in the Bay

. Area #BlackList - #BlackListLifestyle
@ “E\asku& 1 2,229 2,009,971 2,009,971 2,009,971 Feare@blaciistifestyle.com

hittp:#fuwww. stinghd.com/b451-black-ps-bldi-
blacklist.him

Media | Events | Advertisement
Ol G 1 1,878 2,877,710 2,877,710 2,877,710 Contact@CarLiestyie.com

hitp:www.car-lifestyle.com

— Kred evaluates mentions, replies, follows, and retweets on Twitter, thus helping you find
top influencers. It also measures the outreach activity of influencers so that you can determine if
they're likely to forward other people’s content. This means there will be fewer wasted outreach
efforts on your part. Instead you can focus on influencers who are the most likely to help you out.

Website Blog Contact

. shanebarker.Kred

¥ fin

Shane Barker Consulting

Digital Marketing | Business Consulting

Sacramento, CA

Digital Strategist] Consultant #ForHire Interests:Fitness |Dog Lover
Contributor@semrush @B2Community @marketingprofs
Interviewed:@huffingtonpost @sciam @mint
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. — This tool effectively tracks influencers based on their ability to drive actions and
engagement. Unlike many other tools, Peerindex doesn't just focus on follower count. It uses an
individual’s expertise on certain topics to measure their influence.

&
i

— Mention is a valuable influencer identification tool that enables you to find people who
are already supporting your brand and talking about it. You can then decide who's the most
influential among these individuals using their influencer score.

Most Influential Websites Most Influential Twitters
€ attcom £ huffer

= entrepreneur.com ﬂ AndrewHarding4

) hubspot.com m RebekahRadice

-):(- zapier.com unbounce

¥ business2community.com &P MyMarketingFile

s hufferapp.com GrowMap
E practicalecommerce.com m trello
Iﬂ growthhackers.com ﬂ segsmarty

— This tool allows you to find influencers based on specific topics. It's primarily a tool that
measures an individual’s social influence. You can use Klout to look up people in your industry
and get a quick overview of their social influence.
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Shane Barker
0O0000COOCOO0

Digital Strategist| Consultant #ForHire Interests:Fitness |Dog Lover
Contributor:@semrush @B2Community @marketingprofs
Interviewed:@huffingtonpost @sciam @mint

Digital Marketing Marketing SEQ

Sacramento Sacramento Kings Sales

Social Media Advertising Blogging Caffeine

California State University Sacramento Consulting Content Curation

Content Strategy Food Google Google Analytics Google Mobile
Google Search Internet Leadership Lobbying Management

Online Advertising Social Marketing Social Metworks Sushi Tony Hsich
Twitter WordPress

— This blogger outreach platform is very practical for finding the most influential bloggers
in your industry. Inkybee also helps you organize the lists you build by filtering and segmenting
them. Along with showing you the depth of each blogger's audience, it estimates how much
engagement they can drive.
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per since binks
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Wiy problosaer sat AR ARK10 s SUATALIEE I e s !
ALSTIIES " Ex L] . 3 aeliel LM Supand
Socolmedia & [ El
~ o v . to - AR ao
. . 154 ‘ 3 5755 20407 3188 Expand
Trafic Generation . "
\ \ wanraficgeoenancncalesam 0 3 ] 4 12706 18 4856 fapand
A Scclal media ] fl s
w Daly Shog Tps :
waw. daibblzetias com SN0 1" - " »~
adk oy 3 Expand
ky N
NS smanpanencme o San Diego,
t:‘ ‘ en -‘;r' i 156 0 39320 6675 | 2B Expand
flasic filog Tips Philadepta 2
baxchlequzzcor PA ’ ) o 4579 6404 4006 Eapand
Sccial media ’ﬂ s
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— Previously known as Twtrland, Klear helps you discover influencers who are already
within your network or engaging with you. It allows you to filter influencers according to their level
of influence — celebrities, power users, casual, and novice. This tool also gives you the ability to
measure your ROI. This allows great insights into your influencer marketing campaign’s
performance.

Power users in Marketing from Sacramento, California, United States
on Twitter

shane_barker : = 9
Very Responsive W Top0.1%

Network

Influence
All
Celebrities
bizauthor ; v
Responsive W Top 10%

Connect ~

TheShawnMurphy @7 Q

Responsive ‘% Top 10%

Upgrade To Enable Q

Locations

All

RickCooper 9

Responsive W Top 5%
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— Trendspottr is an essential app from Hootsuite. It's designed to assist you in finding
powerful influencers on Instagram. It also allows you to discover trending topics and hashtags that
are relevant to your brand's industry.

800/ roosne <\ ¥
€ < C A B htps://hootsuite.com/dashboard % g =
@ 0¥ VRLEHIOAE Q=5
Pl Trendspottr for Instagram X +

7 (4 v +AddStream  + Add Social Network

n TrendSpottr for Instagram @ TrendSpottr for Instagram G v x (@ TrendSpottr for Instagram

[l Starbucks Q £ i  Photooftheday Q £ i  Social Q &

Popular Tags Sufriendinggg

~Pick atag - : 15 Likes 1 Comments
6 v » e Y #likedlike
Show % Imm 0 @
trending posts + T
#fashion
|

#soclalmedia

snowy Moscow [
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— As a useful tool for blogger and influencer outreach, eCairn Conversation
helps you discover influencers and monitor their reach ranking. It measures influence based on
various factors, including traffic, reach, and social network presence. The tool organizes

influencers into tribes with more than 1,000 tribes in its database.

‘ FactCheck.org
Y —

We are 2 nonpartisan, nonprofit "consumer advocate” for voters that aims te reduce the level of deception and confusion fn U.S. polities
canada

http:/ | www.factcheck.org

Clay Shirky
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— This popular tool lets you to find prospective influencers in any niche using just
a keyword. You can view over 20 metrics, such as social networking, location, contact availability,
and SEO ranking. Ninja Outreach offers tools to create custom templates, filter metrics, and
organize contacts easily too.
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How to Pitch to Influencers

According to an

contact influencers through email. Twitter and blogs are also

considered effective channels for contacting influencers at 57% and
52% respectively.

, 66% of respondents prefer to

66% think email is a suitable channel to contact an Influencer
7 0 (!
@  66Y%

Twitter comes in second with 57%
The Influencer's own Blog is being used by 52%

Only 299 of those surveyed see Facebook , while being the most popular social
networks for companies and users, to be a valid channel for contacting Influencers.

§29Y%

The least used channels are forums (11%) and Google + (6%)

g

Source: Influencer Marketing Status 2014, Augure
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To begin your email influencer outreach, there are a few ways you can find the email address of the
influencer:

+ For some influencers, their email address may be easily available in their bio. Simply
checking their social media profiles will suffice here.

* However, you may need to conduct a Google search on the influencer's name + an
email platform. For example, when searching for Shane Barker + yahoo.com, the
following search results come up:

shane barker + yahoo.com|

{=

All Mews Videos Images Maps More Search tools

shane.barker@yahoo.com - Report-Spam.Email
report-spam_email’'shane_barker/yahoo_com
See information and reports about shane. barker@yahoo.com in our huge e-mail report

database.

shanebarker@yahoo.com (Shane Barker's e-mail) - Spam ...
spam-report.email’'shanebarker/yahoo.com ~

See information and reports about shanebarker@yahoo.com (Shane Barker's e-mail) in
our huge e-mail report database.

. offers a useful tool for accessing the email address information of potential
influencers.

. not only helps you to find a list of potential influencers, but it also brings
you their contact details.

* Find out if the potential influencer has a domain of their own. If so, use to
conduct a search for their email address.

Email is the most preferred influencer outreach channel. So let’s take a look at two sample templates
you can use when pitching to potential influencers. Keep in mind that you should customize these
templates as much as possible. Review the influencer's social media profiles and give your true
opinion on why they would be a good fit for your product or service. Your brand fitting well with their
audience is extremely important.
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Template #1

Hey [influencer],

My name is [...] from [company]. I've been an avid follower of your blog since 2012. | was especially
intrigued by your latest post on [topic].

I know that you're quite selective about doing promotions, so I'm only reaching out to you regarding a
product | believe would be of great benefit to your audience.

It's a [product], which many of your readers will find useful to [benefits/uses of product].

We're looking to partner with a select few individuals to provide their email subscribers with a special
limited time offer. You will get an X% share of the profit.

If you're interested, we can schedule a call next week to discuss the details.

Regards,
Shane Barker

Template #2

Hi [influencer],
I'm [...] from [company]. We absolutely love your blog and how you interact with your audience.

We'd like to offer you [product/offer], which you can use as a giveaway on your blog. | believe this
could be of great benefit for you. You'll also be getting [offer] in return for hosting the contest.

If you're interested, let’s discuss the details further over a call some time this week.
Keep up the awesome work on your blog!

Regards,
Shane Barker

Download the Outreach Email

Templates Here
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Case Studies

Influencer marketing is one of the most compelling methods for
promoting a brand. Let’s delve into some case studies proving
the power of influencers:
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The first involving a French fashion house called Chloé. They were
launching their new Valentine’s Day fragrance, Love Story. They orchestrated an online influencer
marketing campaign in collaboration with top fashion bloggers, including and

The campaign made use of blog-sponsored placements by seamlessly integrating the product into the
daily lives of each influencer. The result was a high level of audience engagement and elevated brand
awareness. There was a combined social reach of over 4 million!

Top Fashion Twitter Instagram Facebook Pinterest
Blogger
Gal Meets Glam 31K 607K 177K 75K
Ivory Lane 4K 204K 25K 14K
Late Afternoon 21K 169K 62K 26K
Natalie Off Duty 45K 195K 50K 7.7K
Peace Love Shea 26K 831K 449K 7.3K
Sea of Shoes 100K 158K 38K 40K
We Wore What 37K 1.1M 103K 15.2K

Image Source: MediaKix

Below is the post from Sea of Shoes titled * ." Notice how the product has been placed
in a way that feels genuine.

7

‘s;‘. "..l“‘: .'
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http://www.seaofshoes.com/sea_of_shoes/2015/02/chloe-love-story.html

A centers on , & luxury pawn shop that
wanted to raise brand awareness. The campaign involved influencer outreach where content was sent
to targeted bloggers. These bloggers were from various industries, including lifestyle and film.

The content was a series of themed infographics entitled “Bond on Bond Street." They used the
success of the new James Bond movie Spectre as leverage. Following this influencer marketing
campaign, there was a slight increase in traffic to the company website and a significant rise in

inquiries to the business.

B()fl(l Street o Bond

A LOOK AT SOME OF THE SUPER-SLIUTH 'S FAVOURITES
FROM THE UTIRASY VERSIONS OF THE JANES BOND STORY.

_ BENTLEY
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Bord does s e freach

regarding the influence of YouTubers on engagement. Since 2010,
the Communication Department of the White House has been looking for fresh ways to drive more
engagement. Following the annual State of the Union Address by President Barack Obama, the

Department launched the # campaign.
In this campaign, three highly influential YouTubers — Hank Green, GloZell Green, and Bethany Mota

— were chosen to interview the President. They passed on questions asked by their followers after the
speech. This campaign achieved enormous reach with 11,000 impacts just on the day of the interview.
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Image Source: Augure

There's been a rapid shift from traditional to digital marketing, which has
its share of challenges and opportunities. Brands are now targeting the
younger generation in an attempt to reach new customers online. Since
digital and social media influencers have a huge impact on the purchase
decisions of this target generation, influencer marketing is quickly
replacing traditional ads.

With an increasing number of businesses using influencers to market
their products and services, don’t get left behind. You can use the
methods and tools provided in this eBook to establish a strategy for
promoting your brand through top influencers.
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Influencer marketing can be tough,
even for the most seasoned
marketers. But don'’t let your
competitors get ahead of you. Contact
me today to start building your
influence across all social media
platforms. There are two ways to
reach me:

1. Fill out the Contact Us form on my
website.

2. Follow me on Twitter
@shane_barker to ask your
guestions.

Now if you want to book your FREE
30-minute consultation, click on the
link below.

Request a Free
CONSULTATION

Book A 30 Minute Free Consultation
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